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The Four Principles of Sustainability,
which should also govern the approach
to ‘green design’

1. Reduce dependence upon
fossil fuels, underground metals,
and minerals

2. Reduce dependence upon
synthetic chemicals and
other unnatural substances

3. ‘Reduce encroachment
upon nature

4, Meet human needs fairly
and efficiently

“Have nothing in your house that you do not
know to be useful, or believe to be beautiful.”

From Hopes and Fears for Art
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SUSTAINABILITY
SCIENCE OR COMMON SENSE?
TOWARDS GREEN DESIGN IN GREEN ECONOMIES

The World Business Council for Sustainable Development
states that “business cannot succeed in societies that fail”.

The word sustainability is derived from the
Latin sustinere (tenere, to hold; sus, up) and is

mostly defined as able to “maintain”, “support”
or “endure”.

The Oxford Dictionary defines ‘Sustainability’
as ‘conserving an ecological balance by
avoiding depletion of natural resources: our
fundamental commitment to sustainable
development. For humans in social systems
or ecosystems, sustainability is the long-
term maintenance of responsibility, which
has environmental, economic, and social
dimensions, and includes the responsible
management of resources and also the
management of consumption of resources.

In the global context sustainability poses social
and legal challenges from more responsible
production methods supported by new
legislation to individual consumerism.

On a practical level the need for more
permanent sustainability will change our living
conditions requiring the reappraisal of standard
work practices, research, innovation and
development to halt the ongoing depletion of the
planet’s natural resources.

This is not a new problem in human history. The
history of sustainability began with the earliest
civilisations. There has always been

a close correlation between economic growth
and environmental degradation. Societies rose,
outgrew their environmental support structures
and declined as a result.

In modern times, the economic growth in the
wake of the Western industrial revolution of the
18th and 19th centuries was built on the huge
growth potential of the energy in fossil fuels.
Since then fossil fuels have been a major driver
of technology, which has been the source of
economic and political power.

In less than one century the alarming depletion
of fossil fuels established the environmental
movements of the mid-20th century, which
began to warn against the environmental costs
associated with the material benefits of the
industrial revolution.

By the late 20th century, environmental
problems reached global scale. The energy
crises in the seventies highlighted our crucial
dependence on non-renewable energy
resources. One decade later most of us are fully
conscious of the threat posed by the human
greenhouse effect through the burning of fossil
fuels and made worse by extensive forest
clearing for large-scale food production.

To provide enough food for a growing world
population is a key factor of human impact

on earth destroying biophysical resources and
ecosystems. The 2008 United Nations world
population projections give 7 billion in 2012
and 9 billion people by 2050.

It is this combination of rapid population
increase in the developing world and
unsustainable consumption levels in the
developed world, which pose the main
challenges to sustainability. We must consume
less. And we must make the cycle of production,
use and disposal more sustainable.

The ecological footprint measures human
consumption in terms of the biologically
productive land needed to provide the resources
and absorb the waste of the average global
citizen.

In 2008 this required 2.7 global hectares per
person - 30% more than the natural biological
capacity of 2.1 global hectares.

This leaves no provision for other organisms.
The resulting ecological deficit must be met
from unsustainable extra sources. These

are obtained embedded in the goods and
services of world trade; taken from the past
(e.g. fossil fuels); or borrowed from the future
as unsustainable resource usage, such as
overexploiting forests and fisheries.

The ultimate sustainability goal is

to raise the global standards of living without
increasing the use of resources beyond globally
sustainable levels; that is, to not exceed “one
planet” consumption through more focussed
and controlled environmental and demand
management.

On a global scale environmental management
deals with the oceans, freshwater systems,
land and atmosphere. It can be applied to
any ecosystem from a tropical rainforest to a
private garden.

A growing, increasingly affluent global
population increases the use of raw materials,
minerals, synthetic chemicals, manufactured
products, food, living organisms and waste.

By 2050 humanity could consume an
estimated 140 billion tons of minerals,

ores, fossil fuels and biomass per year -
three times its current amount. The natural
resources of our natural world can no longer
be regarded as both unlimited and free.

Sustainable use of materials therefore has

to promote reuse of materials as much as
possible. It has to advocate using sustainable
biomaterials from renewable sources, which
can be recycled as opposed to
non-renewables.

All economic activities produce what is
classified as ‘waste’. Our planet can no
longer cope with the waste we generate. New
technologies have to look at converting waste
into energy.

On an individual scale consumers must be
encouraged to reduce and reuse rather than
recycle.

Synthetic chemical production has
escalated during and after World War II.
Although most synthetic chemicals are
harmless, new chemicals must be rigorously
tested to safeguard against adverse
environmental and health effects.

We now talk about the ‘green economy’,
which can be defined as ‘improving
human well-being and social equity, while
significantly reducing environmental risks
and ecological scarcities’ and works to
‘minimise excessive depletion of natural
capital’

Sustainability studies analyse ways to
reduce resource intensity (the amount of
resource e.g. water, energy or materials)
needed for the production, consumption
and disposal of a unit of good or service)
whether this be achieved from improved
economic management, product design,
or new technology.

Sustainable business practices in the
above context must therefore integrate
ecological concerns with social and
economic ones.

Karin-Beate Phillips
British European Design Group
London, October 2012
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Sustainability - A daunting task’

‘The Tools for Everyday Life’ - A Project

The design profession was borne of an
industrialised world where the ideas and
plans for a product were separated from
modes of its manufacture.

Indeed, ‘Design’ as enthusiastic young
servant to and a stoker of insatiable
demand for goods and services produced
on an almost unimaginable scale, is partly
to blame for the environmental problems
the world faces today and the predicted
catastrophes in the future.

In the face of global warming and a
harmful loss of biodiversity from what
are now clearly unsustainable methods
of manufacture and consumption, logic
demands that ‘Design’ grows up and
moves from pleasing the status quo

with ever more products and services to
taking the lead in integrating technological
advances with an awareness of

ecology. However, on a planet with
many conflicting interests and massive
disparities in standards of living, the
biggest challenge is creating a political
and social will for real change across the
globe. A daunting task.

Against this backdrop, defining - let alone
measuring - meaningful environmentally
sustainable design practice is complex

if at all possible. Both, purely techno
centric and eco centric approaches to
working out how best to meet the wants
and needs of the world whilst not doing
irreparable damage have their limits.

The former tends to ignore the complexity
of the interrelated nature of the world

we inhabit while the latter disregards the
potential of man-made solutions.

“Have nothing in your house that you do not know to be useful, or believe to be beautiful.”
From Hopes and Fears for Art

Whilst there is a clear need for practical
and economically viable solutions/
alternatives to be employed on an epic
scale to deal with issues related fossil fuel
use, realistically there needs also to be

a change in patterns of consumption and
attitudes amongst affluent nations to the
props/products and patterns of daily life.

The ‘Tools for Everyday Life’ project at
Northumbria University* is an investigation
of the interactions between product
concept, manufacture and end user.
Whilst the project doesn’t directly set out
to tackle issues of sustainable design

and in some ways aims to transcend the
temporary feel good factor offered by
supposedly ‘green’/’eco’/’environmentally
friendly’ products, the intention is to look
at the connections with the ‘stuff ‘ that
surrounds us.

By creating functional objects that are
cherished rather than seasonally replaced,
the human relationship with the material
world is explored.

The products in the “Tools for Everyday
Life’ collection exist as a celebration

of a designer’s appreciation of the

things people do everyday and the
meaningful value of the thoughtful craft of
manufacture. In many ways William Morris
has been here before:

*The ‘tools’ are a response to a design
brief set to the community of design
practice that surrounds the Designers
in Residence scheme at Northumbria
University.

Rickard Whittingham

Art’l:.lmbria
UNIVERSITY
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BOAL

Mercury Train

Roland Boal is Head of PGD, the China
branch of Priestmangoode - a leading
multidisciplinary design consultancy
specialising in transport, aviation,
environment and product design for

a roster of significant brands across
the globe.

Priestmangoode believes in using
intelligent design solutions to transform
businesses. Over the last 25 years, its
record of award-winning designs has firmly
established the studio as a visionary and
innovative leader in user- and passenger-
focused design.

From the first lie-flat airline seat for Virgin
Atlantic in the early nineties to designing
the fastest trains and the smallest hotel
rooms in the world, Priestmangoode’s
designs have revolutionised the aviation,
transport and hospitality industries.

Roland Boal is a designer and
design-led strategist with extensive
experience in the consumer electronics
and aviation sectors, running projects
ranging from mobile phones and vacuum
cleaners to aircraft cabin interiors.

He has worked for a number of large
industrial design companies and joined
Priestmangoode in early 2012 to head its
first overseas office— Priestmangoode
Design—in Qingdao, China.

roland@priestmangoode.com
www.priestmangoode.com

priestmangoode

Virtual keyboard
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NICK

MUNRO

ENGINEER / DESIGNER / ARTIST

The distinguished career of Nick
Munro, who holds a Master Degree in
Design from the Royal College of Art,
London is perhaps best illustrated by
the impressive list of his global client
portfolio.

The creator of the official London
2012 Olympic Games silverware has
worked for internationally famous
brands like Wedgwood, John Lewis,
Bloomingdales, P&O Cruises, Victoria
& Albert Museum, Royal Selangor
Malaysia, Bugatti Italy, Auratic China
and CHF Industries USA.

His most recent commission was the
design of the Diamond Jubilee teapot
for HRH the Queen.

Described as a ‘British Revolution in
Design’ by American Elle Décor, ‘one
of the UK’s most exciting talents’

by the BBC London and ‘A brilliant
young man’ by Condé Nast’s French
magazine Maison & Jardin, Nick
Munro creates beautiful, original,
desirable objects covering a multitude
of product sectors including furniture,
silver- and glassware, porcelain and
men’s accessories and textiles.

His work is entirely designed in the UK
and then made by the best craftsmen
all over the world: silverware and
furniture in the UK, stainless steel

and ceramics in China, wood and
glassware in Eastern Europe, watches
in Japan.

nickmunro@nickmunro.com

www.nickmunro.com
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DAVID T. NSIN /F%,E;
HAYWARD A 'ﬁ x4

PRODUCT DESIGNER

David Hayward has been working in
design since leaving college in 1972.
The award winning designer holds a
Bachelor Degree in Silversmithing and
a Master Degree in Industrial Design.
He is a Fellow of some of Britain’s
most prestigious institutions, such as
the Society of Artists and Designers,
and the Royal Society of Arts. He was
made a Freeman of the Worshipful
Company of Pewterers for the
outstanding quality of his design work
in pewter.

ALIEHYNIVASNS
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His extensive work experience includes
cutlery and glassware for the famous
German brand manufacturer WMF
(Wuerttembergische Metallwarenfabrik)
and product design for ITT Consumer
Products (UK) Ltd..

In the social arena David Hayward has
worked for Oxfam, where he managed
the handicraft development in India.

For the British Design Council he
was the industrial liaison officer for
jewellery, tableware and ceramics.

BMI972F RFEN, KT - BRE—EEBRITIIE. RERTIFAREFZLF MM IR L
Fh. IRRERARBN—LENMNIRER, MZRRMZIHINS, REERZAFES. AT
EHFARNERERITIE, RN SHNBHHAARRTNEXRR.

David Hayward’s teaching experience
includes the Stourbridge College of
Art and Design (metal and glass) and
the Hong Kong Polytechnic, where he
taught 3D design in the mid seventies.

fFEN TELREFEAEERELAMEER FEESEFRT NEAEMIKEIBE M~ RIRTH AR
ATTHEZEREF R (RE) BARAFN~mIRIT.

FEHSGUE AR - BAEEEARRRIE, ENEMEEIZRENENLE.

The well-known British product thEEERITZEASHNHE, BEMNEETIIVHEEE.

designer has been running his own,
highly successful design studio and
business for 25 years. His international
client list stretches from Japan to USA,
and Canada, and Russia to Europe.

RIE - BAENRFER 0 RS (Stourbridge) ZR5®IT (£BMIIE) FHRrMEEET
RF, w/0FRAPH, EREH=4RIT.

REZZNF@RITM2SFR—EELEMB CHIFERINIRIT THREEMLS. mHNEREARE,
MBAZEZEFMEKR, MEDSHBIRONES .

david hayward design

david@davidhayward.com
www.davidhayward.com



NORTHUMBRIA
UNIVERSITY

northumbria
UNIVERSITY

“Our ethos is driven by fundamental questions such
as what it means to be human, understanding how
we want to live now and in the future and how that
translates into product design and development.”

Building on a heritage of over 160 years
of design education, Northumbria
University Design operates from two
studio locations: our award winning
building within the University’s Newcastle
City Campus East and a satellite campus
in the heart of the UK’s capital city,
London.

The university has five academic
communities; Fashion, Industrial Design,
Visual Communication, Innovation and
Creative Entrepreneurship delivering
learning by integrating education and
research.

Working with internationally leading
partners in research, industry and
education, we respond to the changes
in society, technology and industry that
are shaping our discipline and the world
around us.

The Industrial Design Community includes
3D Design, Design for Industry, Interior
Design and Transportation Design.

Motivated by aesthetics, form and
function the aim is to create higher end,
bespoke design-led products alongside
mass-produced, mass market designs.
Students are encouraged to challenge
the conventional and take risks through
their work.

Northumbria’s team of experienced
educators is actively engaged in
professional practice, commercial
enterprise and research. The university’s
own network with leading organisations
provides students with opportunities

to engage with industry through
placements and projects nationally and
internationally.

Graduates can join the Designer in
Residence Programme, a two year
scheme created to nurture the brightest
new talent giving designers access to
workspace, materials, equipment and
on-site mentoring and the opportunity to
hone their business and creative skills.

As a result former students acquire
exceptionally high levels of commercial
awareness, a profound understanding

of the manufacturing and making process
and the ability to take design from
concept to market.

Northumbria University alumni include
internationally leading designers

such as Sir Jonathan lve, Senior Vice
President, design, Apple, Tim Brown,
CEO of IDEO, Mark Delaney, Head of
Design Forward, Nokia Design.

Northumbria University, Faculty of Arts, Design and Social Sciences
City Campus East 2, Newcastle upon Tyne, NE1 8ST, UK
www.northumbria.ac.uk
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COLIN
WILSON

Colin joined Northumbria University

in 2001. He is a Senior Lecturer in

3D Design and Programme Coordinator
for BSc Product Design Technology and
BSc Computer Aided Product Design.

His former career includes time as an
engineer and designer on projects as
diverse as the recovery of the Mary
Rose; the installation of the Thames
Barrier; contracts for the Ministry of
Defence and the installation of robotic
production lines.

He has also designed and built craft for
the inland waterways of both UK and
Europe.

www.wilsonandbenn.co.uk

“The ‘tools’ are a response to a design brief set to the community of design practice

RICKARD
WHITTINGHAM

Rickard is Programme Leader for
BA(hons) 3D Design at Northumbria
University and the co-ordinator of

the Designers in Residence programme.

His background is one of being
a practicing furniture designer for both
production and limited edition.

He has 16 years of experience of
lecturing, teaching and mentoring in
various contexts from Higher Education
through to community based projects.

Rickard is also a Director of a North East
based Art and Design Community Project
(www.kidskabin.org.uk)

rickard.whittingham@northumbria.ac.uk

that surrounds the Designers in Residence scheme at Northumbria University.”

DANNY
DUQUEMIN-SHEIL

Danny is a product designer from
Nottingham, currently enrolled on the
‘Designers in Residence’ enterpise
start-up support scheme at Northumbria

University.

He is a graduate of the BA(hons) 3D
Design programme at Northumbria

Design.

An appreciation for precision
craftsmanship, industrial heritage, and
all things technological allow Danny to
design products that fulfil an honest
function, employing minimalist principles
and considered detail.

www.ddqdesign.co.uk

northumbria
UNIVERSITY

Designers
in Residence

.uk- RHbK - B AR5

BMF2001 FEMAREERLET RS, R —N=4RITERIHID, FRRHEARFELZ VT ENHE
B mRt R LRV A RODAR. AR EE TR SME NIRRT, NITIWEIRMN
B9 REFEIWKE, BEFFBMYSEALEFLNZRER. fthE TN EEMPON 8 A ATE IR
MFIETZ

2

BERE.

45T N

BRESEKETREZZ408T RE) XEZLHRNTS ARSI NHEAR. hHi
REEFMRERPPIRERITT. BT 16FHMEERETUAEX AEMANITE S FE RN E
W, BENESER. BEREUEFRILZARMZITHHXIEESE. M (www.kidskabin.org.uk)

‘TH” ERSAERLE T XRZRNIRTTMEZ TR K AR SEER AR T N E R [E

Fe.
EKE - 5 /R

FER—{kBE T XN MmRITH, BarSm TR EARF A BRI SERT AR TSR
i REAR L TR =S RITRRFXEF L RE) 4. BEBRBNGIELZ, TLE~URMEN
RELEFYFE SR F B 2989 R F0E FRAB TS IR T P YRR DA T IE SRV ER TR -

ALIEHYNIVASNS

W



THE LUDIC GROUP

LUDIC are strategy designers.

They enable the world’s most
recognized organisations to “design
their future and transform their
present” - to innovate contextually,
both immediately and over the long
term - by combining holistic-thinking,
research methods and strategic
planning from both design and
business processes.

LUDIC’s core expertise is building state-
of-the-art virtual and physical corporate
learning environments, collaboration
environments, decision support
environments and innovation labs, that
empower crucial and far-reaching changes
from systems to product and service
innovation.

We call these environments “DesignWork™
Spaces”, spaces that are configured to
meet all physical, virtual, multi-media and
creative requirements enabling groups of
different sizes to accelerate learning, better
explore and share knowledge and more
actively engage in collaborative and creative
decision-making. LUDIC DesignWork™
Spaces are built to inspire, motivate,
accelerate.

The LUDIC Group’s multi-disciplinary
teams use DesignThinking — an iterative,
research led approach that combines
content and design to increase alignment
and engagement throughout programme
activities and communications —

to develop high quality solutions that allow
organisations to better navigate complexity,
accelerate problem solving, transform
systems and unleash innovation.

LUDIC facilitates long lasting solutions
by involving all stakeholders in strategic
decision-making processes. Our media-
based tools provide the state-of-the-art
equipment for an organisation to
transform itself.

At LUDIC we collaborate with leading
economic, scientific and design thinkers
and top talent from renowned academic
institutions such as the London School
of Economics and Political Science,
Cambridge University, the Royal College
of Art & Design and the Imperial College.

Our clients employ us to facilitate
innovation, strategy design, capability
building, communication design, people
engagement and to create DesignWork™
Spaces for virtual collaboration and
knowledge sharing.

Founded in 2004 the UK based LUDIC
Group LLP has a global portfolio of
international clients across various business
sectors, from finance to telecoms, from
product to education, spanning twenty
countries in five continents.

The Ludic Group LLP
www.ludicgroup.com
clemenshackl@ludicgroup.com
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German born Clemens Hackl

worked for a number of international
advertising agencies such as BBDO and
Ogilvy&Mather in Germany before moving
to London in 2001 to obtain his Master
Degree in Interactive Multimedia from

the London College of Communication,
University of the Arts London.

He set up his own design consultancy
in 2005 working internationally for

a portfolio of corporate and private
clients in various industry sectors and
creative disciplines.

His special expertise includes branding
and the development of corporate
identities from product design to
marketing strategies.

He is also a specialist in the
employment of social media in the
corporate environment.

Clemens Hackl now heads the On-line
Division of the Ludic Group, a global
design consultancy firm.

3R JHT. e Fl
CLEMENS
HACKL

MANAGING DIRECTOR / LUDIC ONLINE
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Ludic Online
www.ludiconline.com
clemenshackl@ludicgroup.com

SUSTAINING HERITAGE

Revival of Sustainable Craft Skills

Conservation of historic buildings and contents has been at the heart of England’s heritage culture
(and business). In 1999, the UK Government’s Creative Industries Scoping Document identified
Heritage as a Creative Industry.

UPPARK HOUSE
A RESTORATION PROJECT

ALIEHYNIVASNS

N
~

Uppark House, one of England’s most beautiful Queen Anne Mansions, now owned by the
National Trust, was built in 1690.

The house was redecorated in the 18thCentury, introducing many of the contents displayed today in
the elegant Georgian interiors.

The historic importance of Uppark House is enhanced by the fact that the gardens were designed by
Humphrey Repton, one of England’s most innovative landscape gardeners and that it is associated with
famous occupants like Lady Emma Hamilton, the great love of Lord Nelson, Britain’s most distinguished
Admiral.

Exterior and contents of the house remained largely unchanged from the early 19th century until the
house burnt down from the roof downwards in 1989 destroying most of the its structure except for the
brick walls and the cellar. Miraculously many of the historic contents were saved. The decision as to
whether or not to rebuild Uppark House and restore its contents was based on the following questions:

Planning Permission
The house stands in a beautiful position in a National Park overlooking the English Channel and the Isle
of Wight: If the house were to be built from scratch today, would it ever be given planning permission?

Sustainable Practice
Would it be sustainable practice to rebuild a Georgian interior in the 20thCentury?

The executive body of the National Trust for England decided to conserve, rather than restore, Uppark
House, its historic interior and contents.

The house was to be rebuilt to appear as it did the DAY before the fire. This condition also applied to
the interiors and contents.



Where parts of the structure of the
house, its interiors and contents, were
completely destroyed by the fire,

these were to be recreated up to the
Conservation standard, i.e., where
possible these were to be reendowed
to give the appearance of their “original
status” days before the fire in 1989.

This would not have been possible
without a series of detailed
photographs that had been taken

of the house before the fire. Only
because this authentic documentation
of the house existed could authentic
replicas of wallpapers, plasterwork,
cornices, mantelpieces, doors and
windows be made and ultimately
reinstalled in the building.

Photographs show work offsite in many
conservation studios across the UK.
The project ensured the sustainability
of craft skills in the country. In some
cases, conservationists trained in the
theories of conservation had to learn
the practical craft skills to match

these theories.

Key skills including amongst others:
work in gilding, decorative plasterwork,
glassware, ceramics, wood turning and
carving, and oil painting conservation.
The exquisite tapestries and curtains
rescued from the house, together with
carpets, were restored where necessary
and conserved overall.

Tim Stephens

1. Aerial view of the void that was the Red Drawing Room
MEENENRAENET

2. Fragment of original wallpaper torn from the wall at the
time of the fire and subsequently conserved ready for
re-hanging

& 5% KR A T B RIS AR R ER NS SR AR TR R AT E G
3. Reprinting flock wallpaper to match the original, using
traditional print methods

ERESRRENRIA L EENEEEKITERFERLN

4. Adding flock (wool fibre) to the paper ink after printing
ENRIRRINEEFHR K E

5. Equipment and materials required for rehanging the old
and new wallpapers under conservation conditions
IRIBRFSMS EFMWEIEMIIFAERATEEENM R

6. Allyson McDermott, Historic Building paper conservator,
matching original and newly printed wallpapers

MFIFR EREE, MREANHEER,
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7. The completed room, without furniture, paintings or
mirrors

ERMRGEE, RARE, LESETF

8. The completed room, with paintings and mirrors
EREMIEE, BLERET

9. The completed room, refurnished
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AUGUSTUS BRANDT ANTIQUES
AUGUSTUS BRANDT EDITIONS

CREATORS OF UNIQUE, AUTHENTIC REPLICAS OF ANTIQUE FURNITURE

MFFRIEES, ERMNHERENEHm

Augustus Brandt, bespoke furniture
makers and antiques finders from the
17th century to the modern day, recently
launched their new company Augustus
Brandt Editions offering an exclusive
collection of bespoke antique furniture
replicas.

Drawing on co-founders Paula Parkinson
and Brandt Tudgay’s extensive

expertise in researching and sourcing
rare antiques from across Europe, the
Augustus Brandt Editions Collection
champions unique furniture pieces from
the UK and continental Europe.

The company works with the most highly
skilled ebonists and artisans to recreate
authentic replicas of Europe’s finest

rare furniture using period wood and
pigments and identical techniques as
were applied for the original pieces.

RS - B2, EFRNRAFEFMM7THLI RN HELINE, KIOELTHOINHTATRY
HiEh - PERRAREEFNEREBENHERENES &
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S Bl 5.

AUGUSTUS BRANDT ANTIQUES

ANTIQUES, RECREATED FURNITURE AND FINDERS

Newlands House, Pound Street, Petworth, West Sussex, GU28 0DX, UK
+44 (0) 1798 344722
www.augustus-brandt-antiques.co.uk
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London based Julia Borrie, a graduate of the
University of Buenos Aires, has over ten years
of experience in the interior design industry,
designing and planning interiors for some of
the most exclusive projects in Buenos Aires
and London.

Captivated by the rich heritage and
craftsmanship of British and European design,
Julia currently works in the development of
Decorum Est, a company that designs and
produces exclusive decorative finishes, and
has recently joined Augustus Brandt Antiques
as its international representative.

BRI FRBNARFL. R, BHEBEIXFHFRFZNELE, BEBII0FMNERRITHTINE
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AUGUSTUS BRANDT ANTIQUES

ANTIQUES, RECREATED FURNITURE AND FINDERS
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DECORUM EST

Decorum Est offers a unique collection
of almost any surface material as
bespoke designs by some of the most
talented and experienced craftsmen and
artisans.

Drawing on founding partners’ Steve
Charles and David Abrams knowledge,
expertise and passion, Decorum Est
offers professional and private clients
the highest quality materials for interiors
sourced from all corners of the world
ranging from the rarest marble and
stone to precious metals, paints, textiles
and glass.
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The expertise of Decorum Est craftsmen
allows them to work in even the most
complicated old techniques - such as
Repoussé, Inlay and Overlay, Verre
églomisé, Lapidary design and the
Florentine technique of Scaglioli -
enabling them to realise even the most
complex project.

Apart from rare materials consultancy
services the company also offers clients
colour studies and historical research.

BRER B RHE RN PRE T EREA ENZRNF 2 TN T ENEREMRIESRIT.

BELBERALTER - BRIIMAE - XHABHHAIR, ZEEMAE, BRERBS T UMFANE FRHE
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BRTHASEMBMERSESN, ARENEFRBASHRMB LR,

DECORUM €8T

568 Kings Road, Chelsea, London SW6 2DY
+44 (0)20 7731 5556
enquiries@decorumest.co.uk
http:/decorumest.co.uk

SERE/RAR
STEVE CHARLES

SOURCING EXPERT FOR RARE AND FINE MATERIALS
INNOVATOR FOR CONTEMPORARY REPRODUCTION
METHODS FOR INTERIORS

M RMARBER
RRERRMIIET ACIFE

Decorum Est Director Steve Charles
has pioneered decorative stone and
ceramics for contemporary interiors
for over forty years.

His ideas have revolutionised materials
that are available in interiors today
such as his range of reclaimed antique
stone and terracotta floors first
launched in the 80s.
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In order to offer and produce the
highest possible standards in materials
and craftsmanship Steve Charles
sources his suppliers and artisans on
an international level including Great
Britain, reviving rare techniques from
different countries and finding the
skilled craftsmen, who can still execute
them.

Steve also works with cutting edge
modern technologies to reproduce
historical designs using contemporary
innovative processes and materials.
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PABLO
VIDAL

FOOTWEAR DESIGNER

Pablo Vidal comes from the Canary
Islands, Spain and has a background in
industrial design, which allows him to
understand the manufacturing process
and the need for commercial viability of
consumer goods.

The professional expertise of the
multilingual designer (Spanish, English,
Italian, French) includes high-end visual
merchandising and POP (point of

purchase) design as key marketing tools

to target the end consumers in retailing.

After living in Florence, ltaly, the centre
for Italian tradition in handmade
footwear, Pablo Vidal moved to London
to take a degree in footwear design at
the London College of Fashion.

In order to better understand consumer
attitudes and expectations the designer
also worked in retailing for global luxury
brands such as Miu Miu and Christian
Louboutin. His experience in wholesale
includes international brand leaders like
Burberry and Rubert Sanderson.

As a footwear designer he worked for

Nicolas Kirkwood before fully commiting

to his own luxury brand, Cor Habeo.

COR HABEO

Cor Habeo, a London based ethical luxury
brand, now in its second year, has already
won the prestigious Deutsche Bank
Award, for its pure, refined simplicity in
design and ethical approach to material
choice, manufacturing techniques and
consumer needs. Cor Habeo is currently
stocked in European boutiques in France,
Austria and Italy.

COR HABEO

www.corhabeo.com
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PALVINDER N By 401k g E L
NANGLA

PRINT / SURFACE FASHION DESIGNER / ARTIST

ENRI/5b iz iR/ Z AR K

British born artistdesigner Palvinder
Nangla works predominately as a print
and surface designer and mixed
media artist.

/M
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ML\
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He juxtaposes art and design techniques
to create luxury surfaces for fashion

and interiors. Looking at urban decay ‘
as a source of inspiration, he elevates 5
the unwanted to create meaningful and
precious compositions, making this his
distinctive signature.

\\
\

»

N

i

After graduating in Surface Design at
Buckinghamshire New University,
Palvinder Nangla completed the
Master Degree in Mixed Media
Textiles at the Royal College of
Art in 2007.

U

His way of pushing embroidery and
surface embellishment to the limits, whilst
allowing communication to take place
between the viewer and the piece, was
recognized for its excellence, when he
received the Texprint ‘Chairman’s Prize’
Award.

Palvinder Nangla has been familiar with
textiles and embroidery from a very
young age. By the helpful hand of his
grandmother, who encouraged and
supported his artistic aspirations,

he learned the art of embroidery.

EEEAENZARIRITITRSOL FfERL (Palvinder Nangla) 9 TEE ZAENRIFSMIE T IFFUR & EAEZ AR
RAE. FHEZARMIBITIG, ARNEMATRITEEHFENIN. BETXEZLENRENKER, fth
RATANECEEREXHNMEZENESR, HIEXTH thHBFENER.

M BN RFEINRIRTIT W 5, BOA MERE2007F 7/ T HEREER ZAZRAESHRAE SR MM
i = f’fbﬁ"]>l%’“5§'J§J7ﬁﬂ?§ﬁ§W?E IHRBRA I, ERAFRRFERZBH#ITR, HfthkETexprintig
It ERER RORNEXNEMNSEHENEE.

‘“ " ‘l\ His British-Asian background is a
) great influence in his work, celebrating
““ l“ \ multiculturalism and humanity as a whole.

POUA FENMNREEABHRARTRIE. BEESNTEL, MROESSMMFHNZAEE, t1¥s
TRIGEZR. EA—DEEKRMR S TTSFIAS, B EE LM E ST B ERERARNZIE.

" ‘ ' P His latest collaboration in the fashion
“\ T scene has been with ethical luxury brand
Cor Habeo. They have worked together

'”' ““l‘ “‘I \\\ to create a one of a kind piece, a pair of

A \‘\“ \ hand embellished salmon skin stilettos.
““ \\\\

Nm

ENSRNRFTSERSEESEMMMNRE R, ] —B I $EEIE—NFIRRME S MRE.

(@)
Palvinder.nangla@network.rca.ac.uk
www.palvindernangla.com
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COR HABEO
PABLO VIDAL &
PALVINDER NANGLA

B2 % - #ik/R ELE ERL

Cor Habeo, a London based ethical luxury brand, now in its second year, has already won the prestigious
Deutsche Bank Award, for its pure, refined simplicity in design and ethical approach to material choice,
manufacturing techniques and consumer needs. Cor Habeo is currently stocked in European boutiques
in France, Austria and Italy.

HEEZMMERIRER(Cor habeo),

BEMRERE, RESAWE"F, REMAS, BEREHINRITNRIER fiE T ZFEEEN TR
HEME, CERSTELINESTRITR. BRER(CorHabeo) RN, AE, RHFMBAFINRE

I ERG)
COR HABEO

www.corhabeo.com

it IK

“The ultimate sustainability goal is to raise the global
standards of living without increasing the use of resources
beyond globally sustainable levels; that is, to not exceed “one
planet” consumption through more focussed and controlled
environmental and demand management.” .

———

A FH

We now talk about the ‘green economy’, which can’be
defined as ‘improving human well-being and social equity,
while significantly reducing environmental risks and,
ecological scarcities’ and works to ‘minimise excessSive .
depletion of natural capital’” VA ‘

P

/

B

‘ !

VAR N

“Sustainable business practices in the above context must
therefore integrate ecological concerns with social and

economic ones.”
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ROHAN
CLARKE

FOOTWEAR / FASHION DESIGNER

Rohan Clarke is a senior footwear designer
with extensive experience in the creative
and customer related fields.

He has worked for internationally renowned
brands like Eley Kisimoto - for whom he
designed an exclusive footwear collection
for Britain’s iconic department stores
Harvey Nichols and Liberty’s - Just
Sheepskin Footwear, Clarke’s Shoes,
Kappa, Kicker and No Fear.

For his clients he has been responsible

for the design, development, production,
management and marketing of footwear
collections to enhance the desirability of the
brands for their target audience consumers.

This included working within a set budget
and price point for mass-produced footwear
ensuring that the footwear designs were
both practical and commercially viable;
working as part of an in-house design team;
liasing with factories, manufacturers and
suppliers in the UK and Far East.

Rohan Clarke has also taught design and
good design practice in footwear in such
prestigious higher academic institutions as
the world-renowned Cordwainers Technical
College in London, which has trained some
of England’s most famous shoe designers
like Patrick Cox and Jimmy Choo.

In his teaching capacity, he was responsible
for taking the students all the way from

the design to the making stage of a pair of
wearable footwear including storyboard,
pattern cutting and market research.

From 2004 to 2009 Rohan Clarke designed
and produced his own high-end label ‘Rohan
Clarke’, exclusive footwear collections for
men and women, which were hand-made

in ltaly and sold from his own premises in
London’s trendy Portobello Road.

Having temporarily taken a break from
footwear design to concentrate on his
career as an award winning artist, Rohan
Clarke is now returning to his other creative
passion —

the design of beautiful, original footwear
for discerning private and corporate
clients.

rohanclarke@hotmail.co.uk

Z N SEHAL5E

L= e ARl

TN R M RRERRIT, ARNE AAXNOEREFENEZR. tARERSHENES

KB RR/RET(Harvey Nichols) ME BRI (Liberty’ s) BEQAFIRIT T — MABHNER RS, BER

EPrEIE A, WIRF . & BARFE(Eley Kisimoto) , F ¥ 38 (Just Sheepskin Footwear), FHizmaIE
(Clarke’ sShoes), <if(Kappa), BBEk(Kicker)F:8A®IE( No Fear).

SFMNER, th—EHRFRIT, AL, &7, EENERRINEHUESEFEWACHBENT BEN
L8

TEARFBRITAR—E o LIE SEEERNIZARN I, HIERFEN L.

X RAREEBZRENSEZAYMA, LB TR E 2R B4EEE (Cordwainers) EARZ &
TFREIRITER, BE£5IIT —EREREINEFRITH KEFER - ERHAEMA Jimmy
Choo)

BELE, thEAFTEREMRITMER—EIHISEE WA ZE, SFENR, BERMSMHEER.

M200455I2009F, BXERRRITMEFBCHEmMME “‘TNRhR" , WRNBUEMLMEEE
A7, XREBAFFIFENFMEESHLBLNERZNSH (Portobello Road) HE.

ZXRAURBE BRI, TETHHNEA—PBRUEENERRMEL, B rhRIELE
i B I EIFERIB-SIRYIRIT . ARSI A R R AR eI A EE.
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HAZEL EKI
AGGREY-ORLEANS

Hazel Eki Aggrey-Orleans is the creative
force behind the high-end London-
based fashion-label Eki Orleans.

Born in Germany, raised in Nigeria

and educated in London, her design
aesthetic has been strongly influenced
by this diverse mix of cultures. She
draws inspiration from all of her cultural
experiences, most notably, however,
from her West African heritage.

Growing up in the buzzing, chaotic and
culturally diverse city of Lagos, Hazel
first developed a love for the vivid and
earthy colours of Africa.

While still pursuing a career in finance,
she decided to follow her vocation and
natural aptitude for textile and fashion
design. Combining both artistic skills
she launched her first fashion collection
with her own fabric designs in 2009.

m .
(0 )

Y -- 5

It is her outstanding and unusual talent
for perfectly co-ordinated pattern and
colour combinations that ultimately
determines the styling of her day and
evening dresses and co-ordinates.
Where other fashion designers find
fabrics to suit their visions of a dress,
Hazel decides on the dress to suit her
vision of a fabric design.

For inspiration and choice of subject the
designer inevitably resorts back to her
African roots. Her patterns tell stories
reminiscent of childhood memories or
are an interpretation of nature through
her eyes.

Her latest SS13 collection — appropriately
named ‘Butterflies’ — is a poignant
example of this approach and highlights
the ability of the designer to create a
perfect symbiosis between her delicate,
digitally printed repeat patterns of flutters
of butterflies on flowing silk and the
feminine cuts of her signature dresses.

Eki Orleans is an official partner of the
Mercedes-Benz Club campaign, celebrating
60 years of the SL badge and 70 years of
Fashion Week.

mail@ekiorleans.com
www.ekiorleans.com

RBAE. A MRE - B/RRATES BTN Sim i f MR ar. B/R RTINS ERI eI
FExh. HAEFER, AREMIKK, ERBEIHET, XMARESURRESRZISNE
BEWAIRITESE. MARERE THHMAEHXLEE, LRE, hafmIFRs~. £
7, CRALMBITXUHMHREIARK, BRETFLRFR T ZIRMNIEDMA LR,

LR Ak p SRABRL AERY, dORTEIB R LAY RERNRT ST AR AR I R T RO R M,
ZRZARL, 1AE2009FHH T H B BRI E — P RERERS.

AR BE N TR MARRETHEASHNAIENRM, REHEDH H LR ILAR
Rg R hiE. SHEMNFRIRITITREA LU 2 A1 LRNOEE, BIEREILRZERT LM
EAHRITER.

R IMAY R FNIEFAY £ R ALkt e K B B s A IEMAR IR . ibro MR, 1EAZR
REFHOZHEBIMNRBEREER.

SAERFISSISART - Etan By ‘MR - BXMITEN—NEELENSTF, RbsaE

WITIRAE MRS R, £RS EDRI VR AN 2248 | IRy KV E B R R MR T b MARES T
AITLER < 8 BiE— 1 5T SRR A R BE

BE BRRATRAGTRIET - RUWRRE RV SOFRISLEER/OF M B BRI B & 1EIR .
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NICOLA THORNLEY EHH - ZEF

‘ANOTHER SOURCEF’ “R—ANSEIEY NF]

FASHION / MARKETING / COMMUNICATIONS EXPERT

i i/ A EH/BIEE R

‘Another Source’ Director

Nicola Thornley is a fashion, marketing
and communication’s expert with
first-class academic degrees in these
subjects and several prestigious awards
to her credit.

Her practical experience was gained
with famous global fashion brands
Burberry, Nicole Farhi and Alexander
McQueen as well as the UK fashion label
Future Classics.

4

Nicola Thornley’s extensive professional
expertise covers production, product
development and co-ordination of

both sectors, sales and retailing -
including London’s iconic department
store Harrods -, trend forecasting and
journalism with emphasis on sustainable
and ethical sourcing, especially with
regard to fashion production in Africa.

She has recently founded her own
product development and sourcing
consultancy company ‘ Another Source’,
set up to assist fashion and textile
manufacturers and brands to maximise
their design and commercial potential.

Apart from pl’OdL{Ct development and ‘BRE ARBEREHR - REFER—{UNE, THEHNBELZR, EXERBERHE—RNFEN
design consultation, sourcing and M EEENANERENER. hHIRERESSHRECHNKRMETH, RAUEFMTHLK - 2R
production management services (Alexander McQueen) AR E RIRT iE mbE AR RN EHBSEIR.

for fashion brands, Nicola Thornley’s

particular interest is the delivery of BHfl - REFIMEENZTWIAIRGFELR, FRALNNERT], HEXSELS OFECENRSERD
responsible sourcing strategies and EEEAE, NEFHUNARIE RS MERNRE, FralfEIRMR e~ EAHFTE.

sustainable development of skill-based

crafts producers in Africa and India. &L, AT BEMFEmALMRBEME AR 5—DRIE ¢ BIIZA B AUDBIRT A 45 R i FliE i &

R, DARAREHAIZE AR AR AIE S .

BT R LRSI AN, SR SRS, R - RE SRR R RS
ANOTHER TR N FIED R AR D R T 24 AT S SR R

S OURCE:

nicola.thornley@googlemail.com
www.Another-Source.com
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